
Donor support		  44.6%
Hospital and medical services		  44.9%
Power sales		    3.7%
Investments		    0.8%
Radio Broadcast fees		    2.1%
Change in value of annuities/trusts	  -1.0%
Other		    4.9%
TOTAL		   100%

HCJB Global 2006 Financial Report
WHERE IT CAME FROM

$36.6 million
WHERE IT WENT 

$37.2 million

Mass Media		  21.3%
Healthcare		  52.4%
Training and Outreach		    5.3%
Missions Awareness		    4.7%
General and administrative		 11.8%
Fundraising		    4.4%
TOTAL		   100%


